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Gestalt Principles 

There are a variety of gestalt principles, most 
of which can be explained in a sentence or 
two.  

 

Many of the principles following can be 
ǿǊƛǘǘŜƴ ŀōƻǳǘ ŀ ƎǊŜŀǘ ƭŜƴƎǘƘΣ ŀƴŘ LΩŘ 
encourage you to look deeper at them. 

 

Consider the following an introduction to 
each of the principles listed.



Law of Figure - Ground 

Elements are perceived as either 
figure (element of focus) or ground 
(background on which the figure 
sits). 

 

A classic example of  figure/ground 
is the image to the right.  

Are you seeing a black vase on a 
white background or two white 
faces in profile sitting on a black 
background? 



Figure - Ground 

One of the first things people will do 
when looking at your design is 
determine what in your composition is 
figure and what is the ground. 

 

 

 This determination will occur quickly 
and subconsciously in most cases. 

 

Figure/Ground lets us know what we 
should be focusing on and what we 
can safely ignore in a composition. The 
figure is the dominant object- the 
ground is the secondary background. 

 



Figure/Ground - Area 

The smaller of 2 overlapping 
objects is seen as figure. The larger 
is seen as ground. 

 

In the figure shown you likely see 
the smaller square as figure in 
both cases.  

 

Its possible in the image on the far 
right you see a dark figure with a 
hole to a lighter background, 
which is based on darker objects 
appearing more often as figure 
with lighter areas seen as ground. 



Law of Similarity 
Things that are similar are perceived 
to be more related than things that 
are dissimilar. 

 

In the image at right, you no doubt 
group the objects into either square 
or circle due to similarity of shape or 
form. 

 

Through repetition of color, size, 
orientation, texture, font, shape, etc. 
we can design elements so they 
appear more related.  

 

In web design, think of links in your 
content. Assuming they are all blue 
and underlined they clearly send a 
message to the viewer that they are 
related. 

 

 



Law of Similarity 

 

 
Color has been used above 
to denote similarity in the 
image above.  
 
You should see alternating 
columns of black and red 
squares.  
 
 
Each column is determined 
by the similarity of color of 
the circles that make up the 
column. 
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Isomorphism 
 
Similarity that can be 
behavioral or perceptual. 
 
We interpret visual objects 
based on our own 
experience and memories.  
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Isomorphism 
 
 
Think non visual similarity, 
items sorted by what they 
are- not what they look 
like. 
 
Here we have  objects that 
the mind sorts by the 
types of objects they are- 
(the concept) not what 
they look like- all these 
objects represent wealth 
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Isomorphism 
 

For example- if we designed an 
ad that was for a product that 
made things smell better, we 
might use images of various 

flowers. 
 

Even though all the flowers may 
look different we know they are 

flowers and we all have 
common memories of what 

flowers smell like.  
 

 
We call this an isomorphic correspondence 



 Uniform Connectedness (Law of Unity) 
 

 
Elements that have a visual 
connectedness are perceived as being 
more related than elements with no 
connection. 
 
When you look at the image at top 
you see two squares and two 
rectangles. 
 
 When you look at the image on the 
bottom you see two objects, each 
consisting of a square and a circle. 
 
 Circle and square are connected by 
the line between them. 
 
 Uniform connectedness trumps 
similarity here. 



Law of Continuation (continuity) 

Elements arranged on a line or 
curve are perceived to be more 
related than elements not on the 
line or curve. 

 

In the adjacent  image you should 
see a curved line with a vertical line 
running through it.  

 

Continuation is stronger than 
similarity of color here.  

 

The red circles in the curved line are 
more related to the black circles 
along that same curve than they are 
to the red circles in the vertical line. 
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